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After 10 years of renovation
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Worldcup celebration Museumsquare 2010 RUKS MUSEUM



R1jksmuseum

The museum of Netherlands
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Authenticity
Ruality
Personal
Innovative

Simplicity

Qur Values RUKS MUSEUM
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New Presentation RUKS MUSEUM
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Aualitative

To position the
Rijksmuseum as

the museum of the
Netherlands

and “one of the great of
the world”

Ruantitatively
2 million visitors

80% Dutch =2 Proud of ‘their’
museum

B0% International = A reason
to travel

Objective for 2013 RUKS MUSEUM



Cultural

tourist  Art lover Families rrofessio

nal

Schools Potentials

900.000 200.000 . 100.000 350.000

780.000 280.000 . 140.000 3L0.000
Visitors RUKS MUSEUM



3 Phases

Phase 1 - Involvement
Phase 2 - Build up suspence
Phase 3 - Start campaign
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Involvement



http://www.youtube.com/watch?v=FC1b6Ylu5eE&feature=share&list=PL7F9EFD2E7B605F08

Visual Identity RUKS MUSEUM



Rijksstudio RUKS MUSEUM
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Astrid Kersseboom

National News 13 april 2013 RUKS MUSEUM



NACHTEN

WACHTEN -

PHILIPS Punk o caery Gyvon

Aftelklok RUKS MUSEUM
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- BENVENUTI!

Outdoor Campagne RUKS MUSEUM
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tIast. There they were, all |

my old friends, missed
these past 10 years,
propped up against the
wall, waiting their turn to
be back where they belonged: on the
walls of the Rijksmuseum in Amster-
dam. There were the dangling legs of
Gabriél Metsu's hollow-eyed sick child
cradled in the arms of his mother;

there was Adriaen Coorte’s bunch of |

white asparagus, ghostly against the
blackness, filaments of its bundling
twine pressing against the papery
skin. There was another pair of legs,
belonging to Jan Steen’s pretty slat-
tern, curls escaping her soft cap,
perched on the edge of a bed, garter-
marked right leg slung over the left,
the underside of her thigh scandal-
ously visible, rolling her scarlet stock-
ings. “What do you think”" asked
Taco Dibbits, the Rijksmuseum’s
director of collections and the hero,
along with the museum’s general-di-
rector Wim Pijbes, of its exhilarat-
ingly bnlhanl makeover, “Up or
0 Down" I said. “Oh that's set-
tled then,” he said, wearing his
knowledgeable smile.

The reunion was well under way.
Earlier we'd watched as chubby-
chinned Saskia, cow-eves glittering,
was hoisted back on to the wall of a
room full of early Rembrandts. Already
on station was the grieving Jeremiah
in his dovegrey velvet coat, head
slumped as the temple burns behind
him; the young boho Rembrandt mug-
ging with his unruly hair and knobbly

‘masked by shadows to
project depths of poetic melancholy.

Dibbits and Piibes were thinking of
rowing the slogan “weerzien met de
meesters” (meeting up again with the
masters) from the reopening of the
Rijksmuseum at the end of the second
world war. The present moment can't
have quite that sense of national res-
urrection but it is still an emotively
charged reunion of the public with
works that are inseparable from the
sense of who, collectively, the Dutch
are. What has been done with the
museum is less @ restoration with
some fancy contemporary design than
ation of a rurdmnz’ reve-

brandts or lhe great mannerist “Mas-
sacre of the Innocents” of Cornelis
van Haarlem with its ballet of twist-
g rumps, you will also encounter, as
would those who would first have seen
Iver, weapons and cabinets
that were the furniture of the culture
that made those pictures possible. You
will enter the historical world of the
Netherlands at a particular moment.
And. becanse the ohincts am hsiead in

International Press & Ambassadors

Simon Schama /7 Financial Times

Simon Schamaat  “fine” and “decorative

a Do

purposes of taxation and beg
us that while grandiose port

modest paintings that flo

L)
history paintings may h:
beyond the reach of the
miller or merchant, a huge

reunion

Simon Schama salutes the reopening
of the ‘Museum of the Netherlands
after a 10-year restoration

market - low-life scenes, lif
scapes, still-lifes, “merry co
of boozers, flirters and the lil
not. Many of them could be b
not much more than the wee
of a skilled artisan. There
additional sense, too, in whi

ing was a civic patrimony.
portrait groups were dynasti
Netherlands they were civic
part of a popular patrimony
among the middle classes. Ev
in the country had its pub
played groups of militiamen,

" (by implication ;mn_i “low” adopted in Renaissance

‘What has been
done with the
museum 1s less
a restoration
with some fancy
contemporary
design than the
inguguration of
a curatorial
revolution-.’
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edoe PHILIPS MASTER [6@ wish opticiens
KfM BLENDERS

BankGiro Loterij * Heineken
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Sponsor model: Partnerships RUKS MUSEUM
with strong brands
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Heineken RUKS MUSEUM
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Philips & R1jksmuseum - RUKS MUSEUM
Masters of Light
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Los Angeles Times
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KLM & Rijksmuseum - world tour
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RIJKS Kleuren
K eum

Kleuran Uit het Fijksrus

Loz e
slkkens
RIJKS Colors

Cologafiom s Fiksmussum

L. i PUKS white gy RALKS fight gray RLKS cocl gray RLKS mid gray

AkzoNobel & Rijksmuseum -

Sikkens RIJKS kleuren RUKS MUSEUM
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Sranffurter Allg

* Media strategy

 Free Publicity
e Advertisement
e Online

e Partnerships with
sponsors

e Events with opinion
leaders per target
group

e s s S B '?‘ PVV is nu een last voor Le Pen

B L L L ——

Continuous media presence RUKS MUSEUM



JU & DE GOUDEN EEUW
ONTDEKKINGSREIS
VOOR DE HELE FAMILIE
DAGELUKS

IN DE VAXKANTIE

VROLUK PASEN!Y

BOEK NU R'JKSMUSEUM NLICOI:LEGE .
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Advertisement RUKS MUSEUM
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President.0bama

visits the Rijksmuseum
24-03-2014

24 March 201LH4 RUKS MUSEUM




\

AL R E

T O I

e

. — :
| ¥ T2 Lo i
| A 0] 4 | 4
[ | 7
d




)

“The new Rijksmuseum boosts the Dutch Economy’

‘005 2004 2005 2006 2007 2008 200% 2010 20M 2012 2013 2014 2015 2016 2017

wrce: Ajesmuseuny, Booz & Company analysks

Economic Impact Analysis by B00Z & RUKS MUSEUM
Company



2.6 million visitors
- 257 never visits a museum

+ 200,000 friends op Facebook

€13.000-.-000 of Free publicity

235 million Euro GPD
+74.5%Z Tourists

Key Results first year

RUKS MUSEUM



* 1k A brand company
sponsors

e >90 private funds
e >5.000 friends

Key Facts Development RUKS MUSEUM



e Dream
e Direct
e Do

Key Learnings RUKS MUSEUM
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Philips Exhibition Wing RUKS MUSEUM



Modern Times RUKS MUSEUM



Modern Times RUKS MUSEUM




Late Rembrandt RUKS MUSEUM




REMBRANDT




Brand development
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The Magic

New TV campaign



e R1jksstudio
Award

e Salone de Mobile

S50

Design RUKS MUSEUM



* History teacher
of the year

e Events

* Media presence

History RUKS MUSEUM



e Fellowship Program
* PR & events
e Online

Key Learnings RUKS MUSEUM



All ages

> 30 courses &
workshops

Drawinga painting-
photography

Key Learnings RUKS MUSEUM



Fashion 1s the
hew Art

Historical
collection

Key Learnings
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RIJKSMUSEUM

x
VAN GOGH MUSEUM
x

MUSEUMPLEIN
TICKET

WELCOME!

STEDELYK MUSEUM AMSTERDAM
x

THE ROYAL CONCERTGEBOUW
ROYAL CONCERTGEBOUW ORCHESTRA

A reason to travel KS MUSEUM
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