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After 10 years of renovation
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Worldcup celebration Museumsquare 2010 RUKS MUSEUM



Rijksmuseum
The museum of Netherlands
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Authenticity
Quality
Personal
Innovative
Simplicity

Our Values RUKS MUSEUM
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Asian Pavilion '

New Presentation RUKS MUSEUM
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Qualitative

To position the
Rijksmuseum as

the museum of the

Netherlands

and oone of the great of
t he wor !l do

Quantitatively
2 million visitors

50% Dutch A Proud of o6t heirod
museum

50% International A Areason

to travel

Objective for 2013 RUKS MUSEUM



Cultural

tourist Art lover Families Professio

nal

Schools Potentials

: ﬁ%%%%O 900.000 200.000 100.000 350.000

/80.000 280.000 140.000 360.000

Total 2 il visito
Visitors RUKS MUSEUM



3 Phases

Phase 1 A Involvement

Phase 2 A Build up suspence
Phase 3 A Start campaign
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http://www.youtube.com/watch?v=FC1b6Ylu5eE&feature=share&list=PL7F9EFD2E7B605F08

Visual Identity RUKS MUSEUM



Rijksstudio RUKS MUSEUM
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Dairy packaging RUKS MUSEUM
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Astrid Kersseboom

National News 13 april 2013 RUKS MUSEUM
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- BENVENUTI!

Outdoor Campagne RUKS MUSEUM
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tIast. There they were, all |

my old friends, missed
these past 10 years,
propped up against the
wall, waiting their turn to

be back where they belonged: on the |

walls of the Rijksmuseum in Amster-
dam. There were the dangling legs of
Gabriél Metsu's hollow-eyed sick child
cradled in the arms of his mother;
there was Adriaen Coorte’s bunch of
white asparagus, ghostly against the
blackness, filaments of its bundling
twine pressing against the papery
skin. There was another pair of legs,
belonging to Jan Steen’s pretty slat-
tern, curls escaping her soft cap,
perched on the edge of a bed, garter-
marked right leg slung over the left,
the underside of her thigh scandal-
ously visible, rolling her scarlet stock-
ings. “What do you think”" asked
Taco Dibbits, the Rijksmuseum’s
director of collections and the hero,
along with the museum’s general-di-
rector Wim Pijbes, of its exhilarat-
ingly brilliant makeover, “Up or
down?” “Down" I said. “Oh that’s set-
tled then,” he said, wearing his
knowledgeable smile.

The reunion was well under way.
Earlier we'd watched as chubby-
chinned Saskia, cow-eves glittering,
was hoisted back on to the wall of a
room full of early Rembrandts. Already
on station was the grieving Jeremiah
in his dovegrey velvet coat, head
slumped as the temple burns behind
him; the young boho Rembrandt mug-
ging with his unruly hair and knobbly
nose halfmasked by shadows to
project depths of poetic melancholy.
ibbits and Pijbes were thinking of
rowing the slogan “weerzien met de
meesters” (meeting up again with the
masters) from the reopening of the
Rijksmuseum at the end of the second
world war. The present moment can't
have quite that sense of national res-
urrection but it is still an emotively
charged reunion of the public with
works that are inseparable from the
sense of who, collectively, the Dutch
are. What has been done with the
museum is less @ restoration with
some fancy contemporary design than
the inauguration of a curatorial revo-
lution. When you see those ear]
brandts or the great mannerist “Mas
sacre of the Innocents” of Cornelis
van Haarlem with its ballet of twist-
g rumps, you will also encounter, as
would those who would first have seen
Iver, weapons and cabinets
that were the furniture of the culture
that made those pictures possible. You
will enter the historical world of the
Netherlands at a particular moment.
And becanse the ohiects am haiead in

Simon Schamaat  “fine” and “decorative

a Do

purposes of taxation and beq
us that while grandiose port

L)
history paintings may h:
beyond the reach of the
miller or merchant, a huge

reunion

Simon Schama salutes the reopening
of the ‘Museum of the Netherlands
after a 10-year restoration

modest paintings that flo
market - low-life scenes, lif
scapes, still-lifes, “merry co
of boozers, flirters and the lil
not. Many of them could be b
not much more than the wee
of a skilled artisan. There
additional sense, too, in whi
ing was a civic patrimony.
portrait groups were dynasti
Netherlands they were civic
part of a popular patrimony
among the middle classes. Ev
in the country had its pub
played groups of militiamen,

" (by implication  and “low” adopted in Renaissance

International Press &
Simon Schama / Financial Times
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Sponsor model: Partnerships

|
with strong brands RIJKS MUSEUM
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