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The Night Watch, Rembrandt van Rijn, 1642
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Teens…first time ever



Mission

Rijksmuseum wants to connect people, art and 
history 

• a representative overview of Dutch art and 
history from the Middle Ages onwards 

• for a broad-based, contemporary national and 
international audience



Visitors 2013-2014 | First year

Cultural
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Total 2,8 million visitorsReality





Ambition

• Motto: “A positive experience at a young 
age contributes to cultural awareness  and 
appreciation of in later life”

• Dream:  “Every child need to see the Night 
Watch before the age of twelve”



Education | school group programs

• From toddler to high school graduate

• Curriculum based programs

• Together with teachers

• 3 art studio’s, 70 tour guides, teachers and 
actors



Main building and Educational center

















Money and transport are thresholds 





Funding BankGiroLoterij



Rijksmuseum Lottery Ticket



Advertising daily newspapers





Commercial national TV

…keep an eye on your mailbox and buy the Rijksmusem Lot



3,5 million home addresses



Video in popular teens TV program



Flyering



Head of Education in talk show



First ride Rijksmuseum Bus  2 September 2013





• 30,000 Lottery tickets sold

• 17,000 Elementary school students

• Increase to 35,000 students in 2015/16

• Expand to Secondary and Vocational
Education








