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Besøkstall

Visitors 

 * Museum of The Year 

* Klima X: Exhibition Opening Desember 9 

 
      

       * Klima X –Best Nordic Exhibition Idea Award April 2 

  

* Mind gap: Exhibition opening April 16 

* Leading Edge Award for Klima X October 31  

*  New museum director: 

 

    New vision: To become  

                        Norway’s most visible, courageous and dialogue-orientated museum 

 

 

* Kick off: Developing Klima X 

* Launching new visual identity september 27  

YEARS 

Developing new strategy 





A success story:  

 

VISITORS, MEDIA & REWIEVS  

WHY? 
The concept 

 

Current 

 

Marketing & PR 

 

A success story  

 

 

 

 

 

 

 



 

Climate      

exhibition  

is searching  

for  sponsors 
December 12   

2007 





 

Live TV 

NRK, main 

national  

broadcaster:  

 

“Pachauri 

wades  

to his ankles” 

 

 

 

















MIX:     
website 

marketing 

PR  

social media 

 

 Lessons learned 

CONCEPT   

CURRENT (relevant) 

CAMPAIGN 
 

 

Besides, it is crucial that  

 

• The project is rooted in the top management,  

so the project can have the best put together  

project group and better opportunity for success 

 

• Communications are represented in the exhibition group  

- so the campaign can be planned optimally 

 
kathrine@tekniskmuseum.no  cell:  +47 90 05 71 92 
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