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THE ORIGIN:  
IT’S TIME WE MET 
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§  In 2009, the Met launched the institutional 
advertising campaign “It’s Time We Met.” 

§ The campaign positioned the Met as an escape—a 
cultural haven. 

§ The headline was a social invitation, enticing 
museum visitors to share their Met experiences 
through photography.  

§ Audience and museum engaged in a dialogue. 

IT’S TIME WE MET  
2009 
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§ The Met organized an online photography contest 
through Flickr which drew more than 1,000 entries. 

§  “It’s Time We Met” became a branding platform 
throughout all museum wide communications. 

§ The campaign is now entering its 5th yearly iteration. 

IT’S TIME WE MET 
2009: 
PARTICIPATION 
AND SUCCESS  
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AN EVOLUTION: 
MY MET 
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IT’S TIME WE MET 
2009 
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IT’S TIME WE MET 2 
2010 
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GET CLOSER 
2011 
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what’s your MET ?
metmuseum.org/whatsyourmet

Marc Jacobs
Designer

“I go to the Met to be inspired. 
Drama, sex, romance — it’s  

all there, just waiting for  
my imagination.”

MY MET. 
my style.

Clockwise from upper right: Pablo Picasso, Reading at a Table, 1934, oil on canvas, Bequest of Florene M. Schoenborn, in honor of William S. Lieberman, 1995. © 2012 Estate of Pablo Picasso / Artists Rights Society (ARS), New York. Johannes Vermeer, Young Woman with a Water Pitcher (detail), 
ca. 1662, oil on canvas, Marquand Collection, Gift of Henry G. Marquand, 1889. Gian Lorenzo Bernini, Bacchanal: A Faun Teased by Children, ca. 1616–17, marble, Purchase, The Annenberg Fund Inc. Gift, Fletcher, Rogers, and Louis V. Bell Funds, and Gift of J. Pierpont Morgan, by exchange, 1976. 
Amedeo Modigliani, Jeanne Hébuterne, 1919, oil on canvas, Gift of Mr. and Mrs. Nate B. Spingold, 1956. Richard Prince, Untitled (cowboy), 1989, chromogenic print, Purchase, The Horace W. Goldsmith Foundation Gift, through Joyce and Robert Menschel, and Jennifer and Joseph Duke Gift, 
2000. © Richard Prince. Courtesy Gagosian Gallery. All works from The Metropolitan Museum of Art. Photo of Marc Jacobs © Louis Vuitton / Stéphane Feugère.

MY MET 
2012 
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•  The Museum showcased individuals – both famous and 
unknown – to share what the Met means to them 
personally.  

•  Celebrities were highlighted in an advertising campaign 
in order to reach new, unfamiliar, and traditionally 
hesitant audiences. 

•  Individuals shared their favorite works of  art from the 
collection, explained what the artwork means to them, 
and ask the viewer to participate with the call to action 
“What’s Your Met?”  

•  Interactive components on the Met’s website provided 
the opportunity for social participation. 

 

 

MY MET 
2012 
MET 
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MY MET:  
AWARENESS 
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MY MET. 

metmuseum.org / whatsyourmet what’s your MET?
MY EMPIRE STATE. Clockwise from left: Seated Statue of Hatshepsut (detail), Egypt, Upper Egypt, Thebes, New Kingdom, Dynasty 18, ca. 1473–1458 B.C., indurated 
limestone and paint, Rogers Fund, 1929. Ferdinand Hauser, Brooch, ca. 1912–13, gold, enamel, and moonstones, Purchase, Dorothy Merksamer Bequest, in honor of 
Cynthia Hazen Polsky, 1998. Erté (Romain de Tirtoff), “La Toison d’Or”: Costume Design for “The Golden Fables” (1926) George White’s Scandals, New York (detail), Gift 
of Jane Martin Ginsburg, President of the Martin Foundation, 1967. Bartolomeo Cristofori, Grand Piano, Italy, Florence, 1720, various materials, The Crosby Brown Collection 
of Musical Instruments, 1889. Jean-Léon Gérôme, Bashi-Bazouk, 1868–69, oil on canvas, Gift of Mrs. Charles Wrightsman, 2008. Photo of Alicia Keys: Thierry Le Goues.

MY STYLE. Clockwise from left: Amedeo Modigliani, Jeanne Hébuterne, 1919, oil on canvas, Gift of Mr. and Mrs. Nate B. Spingold, 1956. Gian Lorenzo Bernini, Bacchanal: 
A Faun Teased by Children, ca. 1616–17, marble, Purchase, The Annenberg Fund Inc. Gift, Fletcher, Rogers, and Louis V. Bell Funds, and Gift of J. Pierpont Morgan, by 
exchange, 1976. Pablo Picasso, Reading at a Table, 1934, oil on canvas, Bequest of Florene M. Schoenborn, in honor of William S. Lieberman, 1995. © 2012 Estate of 
Pablo Picasso / Artists Rights Society (ARS), New York. Johannes Vermeer, Young Woman with a Water Pitcher (detail), ca. 1662, oil on canvas, Marquand Collection, Gift of 
Henry G. Marquand, 1889. Yves Saint Laurent, Dress, fall/winter 1965–66, wool, Gift of Mrs. William Rand, 1969. Photo of Marc Jacobs © Louis Vuitton / Stéphane Feugère.

MY INTRIGUE. Clockwise from left: John Baldessari, Harry Shunk, and János (Jean) Kender, Hands Framing New York Harbor, 1971, gelatin silver print, Purchase, The 
Horace W. Goldsmith Foundation Gift, through Joyce and Robert Menschel, 1992. Shunk-Kender © Roy Lichtenstein Foundation. House of Dior, “May”, spring/
summer 1953, silk, Gift of Mrs. David Kluger, 1960. Vasily Kandinsky, Improvisation 27 (Garden of Love II), 1912, oil on canvas, Alfred Stieglitz Collection, 1949. © 2012 
Artists Rights Society (ARS), New York / ADAGP, Paris. Marble statue of Eirene (the personification of peace), Roman copy of Greek original by Kephisodotos, Early 
Imperial, Julio-Claudian, ca. A.D. 14–68, Rogers Fund, 1906. Photo of Claire Danes: Jon Kopaloff/FilmMagic.

MY PLAYGROUND. Clockwise from left: Paolo Veronese (Paolo Caliari), Mars and Venus United by Love (detail), 1570s, oil on canvas, John Stewart Kennedy Fund, 1910. 
Salvador Dalí, Madonna, 1958, oil on canvas, Gift of Drue Heinz, in memory of Henry J. Heinz II, 1987. © 2012 Salvador Dalí, Gala-Salvador Dalí Foundation / Artists 
Rights Society (ARS), New York. Figure (Uli), Papua New Guinea, Mandak-Barak area, New Ireland, mid-19th–early 20th century, wood, paint, fi ber, and shell, Gift of Sarah 
d’Harnoncourt, 1977. Photo of Jeff  Koons: Chris Fanning.

MY GAME. Clockwise from left: Vincent van Gogh, Wheat Field with Cypresses, 1889, oil on canvas, Purchase, The Annenberg Foundation Gift, 1993. Seated Ballplayer, 
Mexico, Mesoamerica, Jalisco, Ameca-Etzatlán, 1st century BCE–3rd century CE, ceramic, Gift of The Andrall and Joanne Pearson Collection, 2005. Charles Demuth, I Saw 
the Figure 5 in Gold, 1928, oil, graphite, ink, and gold leaf on paperboard (Upson board), Alfred Stieglitz Collection, 1949. Fragment of the Face of a Queen, Egypt, Middle 
Egypt, probably el-Amarna (Akhetaten), New Kingdom, Amarna Period, Dynasty 18, reign of Akhenaten, ca. 1353–1336 B.C., yellow jasper, Purchase, Edward S. Harkness 
Gift, 1926. Frank Gehry, “EASY CHAIR”, designed 1969, manufactured 1971, cardboard with Masonite edging, Gift of Paul F. Walter, 1983. Photo of Carmelo Anthony: Billy 
Farrell/BFAnyc.com. Photo of La La Anthony: Don Pollard.

MY WEEKEND. Clockwise from left: Marsden Hartley, Mt. Katahdin, Maine, No. 2, 1939–40, oil on canvas, Edith and Milton Lowenthal Collection, Bequest of Edith 
Abrahamson Lowenthal, 1991. Aquamanile of Aristotle Ridden by Phyllis, Southern Netherlands, late 14th century, bronze, Robert Lehman Collection, 1975. Chotu, 
Maharaja Sardar Singh of Bikaner (detail), India, Rajasthan, Bikaner, ca. 1860–70, Fletcher Fund, 1996. Garry Winogrand, El Morocco, 1955, gelatin silver print, Purchase, 
The Horace W. Goldsmith Foundation Gift, through Joyce and Robert Menschel, 1992. © The Estate of Garry Winogrand, courtesy Fraenkel Gallery, San Francisco. 
“Smiling” Figure, Mexico, Mesoamerica, Veracruz, Remojadas, 7th–8th century, ceramic, The Michael C. Rockefeller Memorial Collection, Bequest of Nelson A. 
Rockefeller, 1979. Photo of Seth Meyers: Mary Ellen Matthews.

MY FAMILY. Clockwise from left: Katsushika Hokusai, Under the Wave off Kanagawa (Kanagawa oki nami ura), also known as the Great Wave, from the series Thirty-six 
Views of Mount Fuji (Fugaku sanjûrokkei), Japan, Edo period (1615–1868), ca. 1830–32, polychrome woodblock print; ink and color on paper, The Howard Mansfield 
Collection, Purchase, Rogers Fund, 1936. Mark Rothko, No. 13 (White, Red on Yellow), 1958, oil and acrylic with powdered pigments on canvas, Gift of The Mark Rothko 
Foundation Inc., 1985. © 1998 Kate Rothko Prizel & Christopher Rothko / Artists Rights Society (ARS), New York. Diego Rodríguez de Silva y Velázquez, Portrait of a Man 
(detail), ca. 1630  –35, oil on canvas, The Jules Bache Collection, 1949. Paul Cézanne, Still Life with Apples and Pears, ca. 1891–92, oil on canvas, Bequest of Stephen C. 
Clark, 1960. Bamen Tomotsugu, Armor of the Gusoku type, Japan, Edo period (1615–1868), 18th century, lacquered iron, shakudo, silver, silk, horse hair, and ivory, Gift 
of Etsuko O. Morris and John H. Morris, Jr. in memory of Dr. Frederick M. Pedersen, 2001. Photo of Hugh Jackman: Ben Watts.

MY LANGUAGE. Clockwise from left: Bowl with Arabic Inscription, Iran, Nishapur, 10th century, earthenware; white slip with black-slip decoration under transparent 
glaze, Rogers Fund, 1965. Charles Sheeler, Criss-Crossed Conveyors, River Rouge Plant, Ford Motor Company, 1927, gelatin silver print, Ford Motor Company Collection, 
Gift of Ford Motor Company and John C. Waddell, 1987. © The Lane Collection. Pablo Picasso, Nude Standing by the Sea, 1929, oil on canvas, Bequest of Florene M. 
Schoenborn, 1995. © 2012 Estate of Pablo Picasso / Artists Rights Society (ARS), New York. Verner Panton, “Mira-Spectrum” Textile, manufactured by Mira-X, ca. 1970, 
Purchase, Gift of Susan Dwight Bliss, by exchange, 2001. © Mira-X Stoffe AG. Zhan Wang, Artificial Rock #10, China, dated August 8, 2001, stainless steel, Purchase, 
Friends of Asian Art Gifts, 2006. © Zhan Wang. Photo of Zaha Hadid: Simone Cecchetti.

“My relationship with art is always 
evolving, so I keep returning to 
this glorious collection for new 

inspirations and revelations.”

Jeff  Koons
Artist

my Playground.

“A day at the Met with my 
kids is a simply perfect day.  

It widens our world and 
brings us closer together.”

Hugh Jackman
Entertainer

my family.

“I go to the Met to be inspired. 
Drama, sex, romance — it’s 

all there, just waiting for 
my imagination.”

Marc Jacobs
Designer

my Style.

“I often think there is nothing 
more artistic than a well-written 

joke. Then I go to the Met and 
I remember I’m an idiot.”

my weekend.

Seth Meyers
Comedian

my game.

“It takes style to win, and there’s 
nothing better than the full-

court collections of the Met to 
score some serious beauty.”

Carmelo & La La Anthony
Basketball Player & Actress

my Language.

“Angles, curves, shapes: the 
language of architecture is 

the language of art. And the 
Met is my dictionary.”

Zaha Hadid
Architect

“The scope of the Met is dazzling. It shares 
with us the gems and insights of virtually 

every era and continent. Bring your curiosity 
and you will never be disappointed.”

Claire Danes
Actor

my intrigue.

“This isn’t a museum. This is life. 
Walking up the steps to the Met, 

you are instantly connected to 
thousands of years behind you and 

thousands of years ahead of you.”

Alicia Keys
Singer-Songwriter

my Empire State.
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•  Print, outdoor, and interactive online advertising were 
used to build awareness of  the campaign.  

•  Average time spent with interactive units 21.7 
seconds 

•  Total online advertising clickthrough rate of   
.25% (industry standard is .1%) 

•  Advertising impressions: 

•  Print: 5.4 million 

•  Outdoor: 140 million 

•  Online: 4.2 million 

 

 

ADVERTISING 
MET 
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MY MET:  
PARTICIPATION 
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•  The MY MET message continued on the website 
with special features developed for the campaign. 

•  Visitors could create a “set” of  their favorite works 
and express what the art means to them. 

•  Once a week, the Met highlighted a featured entry 
from the online community. 

•  Visitors could also participate by sharing and 
posting their entries on social media channels. 

•  As of July 7, there were 151,379 page views to 
the MY MET section of the website. 

 

 

WEB 
PARTICIPATION 
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MY MET:  
ENGAGEMENT 
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•  The Met created a dedicated Facebook page and 
increased Twitter presence for the campaign. 

•  Museum posts and tweets related to My Met resulted in: 

•  2.3 million Facebook post views 

•  128,830 Facebook post interactions 

•  683,360 Facebook fans at the end of  the promotion 
– a 9.5% increase.  

•  8,313 people interacting with tweets 

 

 

SOCIAL 
MEDIA 
OUTREACH 
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MY MET:  
OUTCOME 
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“Banner Year For The Met: Record Attendance”  
–Arts Journal 

“Metropolitan Museum of Art Boasts Record Attendance”  
–ArtsfixDaily 

“Metropolitan Museum Announces Record Attendance”  
–ABC News 

“Metropolitan … Shatters Annual Attendance Record”  
–NY Observer 

“Metropolitan Museum Draws Record Number of Visitors” 
–NY Times 
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•  6.28 million visitors came to the Museum in FY 2012. (July 
2011 – June 2012), the highest recorded total of all time. 

•  600,000 more visitors attended in FY2012, a 9% increase.  

•  Over the 4 year duration of  the It’s Time we Met campaigns 
museum attendance has grown by 1.46 million visitors.  

 

 RESULTS 
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Thank You 
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Celebrity Slideshow Page Views 

Page Views 

Advertising celebrity interactions 

1) Carmelo and La La Anthony 
2) Marc Jacobs 
3) Kristen Wiig  
4) Jeff  Koons  
5) Claire Danes  
6) Seth Meyers  
7) Zaha Hadid  
8) Alex Rodriguez  
9) Hugh Jackman  
10) Alicia Keys  

Fun facts from the 
campaign to call out 
orally during the 
presentation 
 
The most viewed and 
engaging celebrities on 
the website and online 
advertisements.  
 


