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THE ORIGIN:
IT'S TIME WE MET
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= |[n 2009, the Met launched the institutional
advertising campaign “It’'s Time We Met.”

= The campaign positioned the Met as an escape—a
cultural haven.

= The headline was a social invitation, enticing
museum visitors to share their Met experiences
through photography.

= Audience and museum engaged in a dialogue.



= The Met organized an online photography contest
through Flickr which drew more than 1,000 entries.

= “It’'s Time We Met” became a branding platform
throughout all museum wide communications.

= The campaign is now entering its 5t yearly iteration.



AN EVOLUTION:
MY MET



METROPOLJTAN
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WHAT'S YOUR MET?

"



The Museum showcased individuals — both famous and
unknown — to share what the Met means to them
personally.

Celebrities were highlighted in an advertising campaign
in order to reach new, unfamiliar, and traditionally
hesitant audiences.

Individuals shared their favorite works of art from the

collection, explained what the artwork means to them,
and ask the viewer to participate with the call to action
“What’s Your Met?”

Interactive components on the Met’s website provided
the opportunity for social participation.
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MY MET:
AWARENESS



MY INTRIGUE. MY PLAYGROUND. MY EMPIRE STATE.

Claire Danes

MY LANGUAGE.
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WHAT'S YOUR MET?
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WHAT'S YOUR MET?










ITWM4-NYMag D1
http:/ /www.laplacacohen.com/client_test/MET/ITWM4/2012-04-25/Synced-ITWM4_D1_MJacobs-NYMag_Mayl1/
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NEWS & FEATURES - RESTAURANTS - BARS - ENTERTAINMENT - FASHION - SHOPPING - Agenda =

TRAVEL -~ REAL ESTATE ~ VISITOR'S GUIDE - BEAUTY -~ DESIGN WEDDINGS BEST DOCTORS CLASSIFIEDS BEST OF NY Subscribe Today | Give a Gift

MY MET.

The Greatest New York Ever Text Size: A |A |A

The Greatest Building: “If I Had
To Pick One Tower, It Wouldn’t
Be the Empire State Building”

And it’s not the Chrysler Building, either.

B3 share 8 Comments | Add Yours

METRORQLITAN

e |
Grand Central Terminal, 1927; the Whitney Museum of American Art, 1966.

Photo: Corbis; Ezra Stoller/Esto)

Justin Davidson: ] want to get to our core question—which is, what'’s the best New York




Print, outdoor, and interactive online advertising were
used to build awareness of the campaign.

« Total online advertising clickthrough rate of
259, (industry standard is .19%)

Advertising impressions:
* Print: 5.4 million

e Qutdoor: 140 million

e Online: 4.2 million
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MY MET:
PARTICIPATION



‘ . . @The Metropolitan Museum a

C [} www.metmuseum.org/mymet/whats-your-met/participate

Email address BECOME A MEMBER

@ THE METROPOLITAN MUSEUM OF ART

Visit Exhibitions Collections Events Learn Research Give and Join About the Museum

Home > MyMet > What's Your Met? > How to Participate

WHAT'S YOUR MET?

MyMet How to Participate

What's Your Met? B M b
What's your Met? Tell us what your favorite works of art are. We've made it easy for you to ecome a viember
How to Participate share your ideas using social media.

Celebrities Share MY MET

Each week, we will select a post to highlight in a slide show on the Featured Entrles page.

Featured Entries In order to have a chance to be featured, you must: MY MEMBERSHIP

1. Search the collections and choose three or more of your favorite works of art.

2. Tell us what the Met means to you—complete the phrase, "My Met. My _
and/or write one to three sentences of your own.

3. Tag your post based on the instructions for the social network(s) you choose (see below):

MYMET

A PLACE TO COLLECT AND CONNECT
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The MY MET message continued on the website
with special features developed for the campaign.

Visitors could create a “set” of their favorite works
and express what the art means to them.

Once a week, the Met highlighted a featured entry
from the online community.

Visitors could also participate by sharing and
posting their entries on social media channels.
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MY MET:
ENGAGEMENT



The Metropolitan Museum of Art,

; :
M New York

"New Yorkers can sometimes forget that we have
access to these wonderful treasures whenever we

time and
space, right here in my backyard,” states Ilia Vukas
in this week’s featured What's Your Met entry, "My
Met. My Backyard.” http://met.org/NmuTtD Shar
your favorite works for art from the Met’s collections
for the chance to be featured on our website and
here on Facebook. http://met.org/KTpjNS

want. At the Met, I can explore across
S

Alexander McQueen (British, 1969-2010) | Oyster
Dress | spring/summer 2003

@ Tag Photo Add Location Edit

Yelena Tiana Quigley Wow

Like "0 1

Sadia Tariq fazol

s Masha Trakovsky He did THIS, yet couldn't
handle life...

Jessica Rosa Fuckin beautiful

Caroline Line Cunningham-0Oakes Reminds




M metmuseum

"I often think there is nothing more artistic
than a well-written joke. Then I go to the
Met and I remember I'm an idiot"—Seth
Meyers #MyMet

il Delete W Favorite
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M d Marc Jacobs Intl ¥ Follow

Marc's favorite works @metmuseum
MyMet met.org/xy7unV

4~ Reply 13 Retweet W Favorite

T e T - 5

Don’t miss any updates from Marc Jacobs Intl

the United States




- . . @The Metropolitan Museum

C [ www.metmuseum.org/mymet/whats%20your¥%20met/celebrities/mj

Visit Exhibitions Collections Events Learn Give and Join About the Museum

Home > MyMet > What's Your Met? > Celebrties Share >

Return to Celebrities Share

MY MET. MY STYLE.

“| come to the Met to be inspired. Drama, sex,

romance — it's all there, just waiting for my imagination.”

Image 1 0f 10 Play slideshow




 The Met created a dedicated Facebook page and
increased Twitter presence for the campaign.

Museum posts and tweets related to My Met resulted in:

128,830 Facebook post interactions

683,360 Facebook fans at the end of the promotion
—a 9.59% increase.

8,313 people interacting with tweets
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MY MET:
OUTCOME



““Metropolitan Museum Draws Record Number of Visitors’

““Metropolitan Museum of Art Boasts Record Attendance”

‘““Metropolitan ... Shatters Annual Attendance Record”

““Metropolitan Museum Announces Record Attendance”

‘“‘Banner Year For The Met: Record Attendance’
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= C' [ artsbeat.blogs.nytimes.com/2012/07 / metropolitan-m

Arts Beat g

The Culture at Large

16, 2012, 1 R Comment
Metropolitan Museum of Art Draws Record
Number of Visitors

CAROL VOGEL

Armor ins e Islamic galleri

Following the opening of new
November and its new American Wing galleries for paintings, sculpture and

decorative arts in January, the Metropolitan Museum of Art announced on

Monday that its attendance rose to nearly 6.3 million visitors during the fiscal

year that ended on June 30.
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came to the Museum in FY 2012. (July
2011 - June 2012),

600,000 more visitors attended in FY2012, a 99 increase.

Over the 4 year duration of the It’s Time we Met campaigns
museum attendance has grown by 1.46 million visitors.
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Fun facts from the
campaign to call out
orally during the
presentation

The most viewed and
engaging celebrities on
the website and online
advertisements.

Celebrity Slideshow Page Views
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1) Carmelo and La La Anthony
2) Marc Jacobs

3) Kristen Wiig

4) Jeff Koons

5) Claire Danes

©6) Seth Meyers

/) Zaha Hadid

8) Alex Rodriguez

9) Hugh Jackman

10) Alicia Keys
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